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that the approach always has been pretty 

conservative. " 

A pity and at the same time a missed 

opportunity, according to Nievelstein. Who 

draws hope from the fact that someone like 

Addie Ophelders, the President of the 

European Tenpin Bowling Federation, also 

urges that time has come for the bowling 

sport to reinvent itself. "Of course it is time 

for change. If you only lose ground, you 

need to do something. Allow innovative 

people to share ideas and try something 

new. The times that children automatically 

join the sports club where their parents 

have been members for years seem to 

definitely lie behind us. There is a different 

mentality, more ‘I’, less ‘we’. Maybe the 

sport needs much shorter leagues, or for 

instance an online competition where 

people go bowling at their convenience, but 

still are able to participate in a league. Of 

course you will miss the important social 

aspect of a club, where all come and go to 

sport together. But what if it works…? 

Why not try?" 

 

5 STRIKES BOWLING 
He mentions the idea of ‘5 Strikes’, 

developed by Rogier van Kreuningen "It is 

faster, it is very accessible and it is more 

exciting. A game that fits in today’s fast 

world.  A game that can be used in different 

ways:  At itself as a new type of bowling-

game, but also as an additional feature at 

the end of a tournament. First you play the 

series ‘old-style’ and after the finals like ‘5 

Strikes’…. Nievelstein emphasizes that it is 

just an idea, immediately taking away any 

impression that the introduction of ‘5 

Strikes’ would be the answer to all 

problems, the (worldwide) decline in 

number of sport-bowlers and the fact that 

proper television-coverage fails. 

Folkert Nievelstein: "I mention it merely as 

an example. As one of the ideas that might 

work. But there must be many more ideas 

to consider. Think of it as a challenge to 

innovative people in the bowling(sport) 

world to get together. Bowling proprietors, 

bowlers, the Federation, companies like 

QubicaAMF or Brunswick - you name it.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Put them together with a white piece of 

paper on the table him. Then let them go 

to work with the question: what can we do 

to make bowling sport appealing to a 

much wider audience? " 

 

CHANGE 
It is a development that does take place 

outside of the sport for quite some time, 

knows Nievelstein: "The bowling 

proprietor who opened his doors thirty 

years ago and ever since has  sat and lean 

backwards to see money come in, does 

not exist. That proprietor went bankrupt 

20 years ago. If he even managed to 

survive that long.' 

 

Significant change has taken place in the  
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“BOWLING TRULY HAS A UNIQUE 
STRENGTH, WHICH WILL NEVER BE 
LOST. YOU JUST HAVE TO MAKE 
SURE YOU ADEPT EVERYTHING 
AROUND IT TO THE TIME YOU LIVE 
IN.” 

industry, so he says. A lot of certainties have fell 

away for the average bowling operator. No longer 

it is a given that a large, healthy bowling-club, that 

occupies all lanes during 3 to 4 nights a week, is 

granting the business a solid foundation. But 

where league play declined, open play linage 

increased. Those people that also come to the 

center for ‘a bite and a beer’. And the fact that this  
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last group nowadays finds its way more 

often to bowling centers is far from 

accidental - Nievelstein refers back to the 

bankrupt proprietor that did not want to 

change. 

 
COMPETITON 
"If all of a sudden it appears that the other 

bowling center 15 kilometers down the 

road is not your major competitor, but the 

movie theatre or McDonald's with its 

birthday parties, you will need to do 

something about it. If it appears that people 

want more than just throwing a ball down 

the lane, if they expect to be entertained 

through the evening, you will have to 

provide that experience. Apart from the 

required hospitality and service-level, 

maybe the most important components for 

success, people come for beautiful sofas 

instead of cold seats, big projection screens, 

for good music. An atmosphere where 

people will even sit down for just a drink. 

Today’s customer expect to be entertained, 

whether it is for an hour or a complete 

evening, and this what you need to offer as 

a bowling operator." 

Required changes in decoration and 

experience that do not change anything to 

the unbelievable strength of bowling itself. 

Almost unique, Nievelstein believes. Not 

just the game of bowling, but the ages of 

those who play it. "Tell me another, 

comparable (social) activity, such that 

children of four or five years old, as well as 

grandfathers and -mothers can join to play 

and appreciate at the same time. It just does 

not exist. Another sport? I would not know 

an example. An inflatable or air cushion? 

Definitely not used above certain ages, 

same as for a soft play area. Paintball: great 

fun, but definitely not for the youngest 

children. And actually I also do not really 

see senior people participate quickly. And 

there are many more examples…. Bowling 

truly has a unique strength, which will 

never be lost. You just have to make sure 

you adept everything around it to the time 

you live in. Successful operators have 

always done so." 

 


